
Learning wasn't easy. It took a great deal of con
centration to pay attention to these cards as they were 
going through . The women really made an effort and 
you can see that some of the children weren't too eager 
to learn. 

While the mothers were trying to concentrate on get
ting a little bit more information, some of the girls from 
the Home Economics Department were taking care of 
children in the next room - and there were many, many 
children. 

This is one of our favorite pictures of children work
ing with the college girls. There were refreshments for 

everyone and after the learning process was over we had 
a kind of a party for all the people in the community. 

T he outcome of this research project was much more 
than having complete statistical results on which was the 
better way to teach. Vo.Te now have a set of teaching ma
terials that will work, and we know that Puerto 'Rican 
women can learn, and learn well. 

Now that we have some idea of the kind of materials 
needed we have a head start and are ready to begin our 
next project. 

PRESIDENTIAL ADDRESS 
By IRENE OPPENHEIM 

School of Educat ion, New Yorh University 

It is both a pleasure and a privilege to be here tonight. 
Part of my pleasure is the opportunity to be in Cali
fornia. There is something very lovely and very stimulat
ing about the first taste of spring. 

Another part of my pleasure is the opportunity to 
learn more about the exciting things which have been 
happening in the consumer area in California. I hope 
that some of the fine consumer legislation and the vigor
ous consum er activity on the local level will serve as 
forerunners for similar efforts across the nation. 

T he last part of my pleasure in being here is that it 
provides an opportunity for me to learn more about the 
things that many of you are doing in other parts of the 
country. I also deem it a privilege to be here with so 
many of you who have contributed so much to my edu
cation. 

Gathered here are many of the people who have 
worked Jong and hard to fur ther the interests of con
sumers in this nation. Some have labored long for 
better legislation, others for improved regulation, and 
still others for more effective educational programs. 

The end result is the present position where consumer 
issues are recognized as a national concern. The appoint
ment of Mrs. Peterson as Special Assistant to the Presi
dent for Consumer Affairs is an illustration of this. So 
is the large and vigorous lobby which opposes consumer 
legislation. 

Father Robert McEwen commented that active opposi
tion is only marshalled when there is evidence of some
thing to oppose. The guidelines for community action 
programs which were issued by the Office of Economic 
Opportunity now include consumer education. T his is 
recognition of the potential contribution of this area as 
a tool in the "War on Poverty," one of our national con
cerns at the present time. 

In a sense this is an historic moment in the consumer 
movement. For the first time in a period of prosperity 
the consumer is a national issue. Historically, the con-
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sumer has only been a concern when the breadlines were 
long, and people needed to stretch dollars to survive. 

Today, consumer activity is largely focused on helping 
people choose wisely in an era of many choices. Much 
of the proposed consumer legislation is geared to pro
viding the information which will enable people to make 
intelligent choices. Consumer education is primarily 
focused on helping people use their resources to get a 
better life, the kind of life which we now believe all 
members of an affiuent society are entitled to have. 

The challenge before us now is what can we do, indi
vidually and collectively, to enable people to use their 
personal and community resources more effectively in the 
future. Traditionally, people who have identified them
selves with the consumer movement have concerned 
themselves with trying to help people maximize what 
they have. I interpret this broadly. Better utility rates, 
the development of shopping skills, or the selecting of 
ways to use one' leisure are all aspects of maximizing 
utilization of resources. 

However, we have not con cerned ourselves with help
ing people get more resources to work with. The usual 
areas of consumer activity, su"ch as credit, packaging, 
managing money, or even the newer ones such as choos
ing services, are all concerned •with using resources al
ready available to people. 

I would hope that in the future we, as consumers, will 
concern ourselves more actively with the problem of help· 
ing people get more resources, ·as well as continue our 
in terest in helping people maximize what they have. I 
think problems such as the licen'sing of nursery schools, 
what types of sub-professional ~ccupations offer the 
greates t economic return, what is tl~e economic value of 
a general h igh school education versus a trade school 
program, are areas of concern to consumers. 

They are areas of concern which may affect the future 
of the persons involved in a more important way than if 



they waste money on the poor choice of a specific type 
of product. 

Never before in the history of the United States has 
the eradication of poverty been a national purpose. The 
acceptance of this goal as a national concern is a clear 
indication of the giant steps that have been taken be
yond the point where welfare assistance is provided only 
to fend off the specter of starvation. 

Those who are concerned with consumer welfare ought 
to be seriously concerned with helping people get a 
basis for intelligent choice in the building of their lives, 
as well as in the use of the money they earn. Both are 
important to human welfare. 

The Council on Consumer Information is a child in 
some senses. It has just reached its teens. It has had all 
the growing problems of a young group. Yet, within the 

period of its existence it has gathered in this organization 
many of the vigorous and vocal people in the United 
States who are concerned with consumer interests. This 
is a great tribute to the energy and vision of the people 
who started and nourished this organization. 

Today it stands at a crossroad. I believe that if the 
consumer movement is to stand up and be counted in 
the coming years it will be because the Council con
cerned itself with both helping people maximize their 
resources as well as helping to provide them with a sound 
basis to choose life paths that will give them more re
sources with which to work. 

It is sincerely hoped that in the years to come the 
Council on Consumer Information will take a leadership 
role in both these directions. 

THE CONSUMER AND THE 89TH CONGRESS 

My name is Donald Vial. I am your chairman for this 
evening and my job is to introduce our distinguished 
speakers and then seek the group of questioners after 
them. 

There are so many distinguished persons here who 
could have represented the consumer movement that I 
feel something of an upstart. Yet, I am delighted to be 
your chairman and to participate in this panel. 

In my own experience in Sacramento as a legislative 
advocate for the state AFL-CIO in many problems, in
clu~ling consumer issues, I have always been somewhat 
perplexed by the receptions given to various consumer 
proposals by Congressional and Legislative bodies. It 
seems that when we talk about regulatory legislation, 
there is greater acceptance here, especially when it is in 
the form of regulation that is acceptable and supported 
by those to be regulated. But still, in a relative basis we 
seem to be most successful in the field of regulatory 
legislation involving the health and safety of consumers. 

By contrast, when it comes to legislation that is de
signed to better inform the consumer so that he may 
make rational choices in our market-oriented economy, 
we seem to run into rather serious problems; I speak of 
legislation such as "truth in lending," and "truth in 
packaging" bills. 

Since this legislation squares 1003 with a basic 
premise in our economic system, namely that it is the 
consumer who drives the productive resources of this 
nation, you would think that this kind of legislation 
would be warmly accepted by all legislators who daily 
advocate and defend our own economic system. 

Yet, in my experience when I have appeared before 
committees on these issues, I have had the feeling that I 
was advocating something out of a Communist manifesto. 
Perhaps tonight our speakers will enlighten us and give 

us some understanding of what the problem is when we 
confront legislators. 

Our first speaker tonight is the distinguished congress
man from Orange County, Richard T. Hanna. I first met 
Mr. Hanna when he was an assemblyman in Sacramento. 
He is an attorney, having received his law degree from 
UCLA, where he also did his undergraduate work. His 
legislative experience goes back to the State Assembly 
where he served as a member of the House from 1957 to 
1962 when he was elected to Congress from the 34th Dis
trict of California. In Congress, he was appointed to 
serve on the Committee on Banking and Currency. He 
also was appointed on a subcommittee on Domestic Fi
nance, Consumer Affairs and International Finance, and 
a select subcommittee on Tourism and Travel. 

As a member of Congress, Mr. Hanna has been es
pecially active in defense contract procedures, housing, 
consumer matters, the balance of payment problems, 
stimulation of the tourist industry, oceanography, edu
cation and this goes on and on. We are fortunate to 
h ave him with us this evening. 

By RICHARD T. HANNA 
Member of Congress, 34th District of California 

Thank you, Mr. Chairman. Ladies and gentlemen, our 
honored guests: I had the expectation of coming here 
as a very junior member of the delegation. As has been 
indicated, I have just passed my freshman year as a 
congressman and there is hardly anything more humbl
ing than to be a freshman congressman. 

Consumer affairs is a field in which I have had a con
tinuing interest during my legislative experience. It is 
a very complicated field, with many facets that operate 
in our dynamic economy. 

We now are at that time with the building of a diverse 
consumer market in a country in which the great con-




